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A. Mpoowrikeg NMAnpodoplec
BAAXYH EIPHNH
AtevBvvon: Axkpuov 15-17, 17564 T1. dainpo, Abnva
Tniépmvo: +306948400536
email: ivlassi@aegean.gr

B. Exmaideuon

5/2013-2022 Awaxtopiko pe titho «The Airline — Airport — Tourism Destination
Authority Relationship: A Strategic Internet Marketing Approach»

Tuqua Avoiknong Emyeipricewv, [avemotjuo Atyaiov, Xiog (EALGOR)

2006-2008 Master in Business Administration (MBA) — Tourism Management,
[Movemoto epaide, Abnva (EALGOR).

2000-2005 Irvyio Owovopik®v Emetnpov, [oavemotiuwo Kpng, Pé6vuvo
(EALGO ).

Eévec ['hdooec:
| Ayyha

Avapopéc Epevvnrikng Apaoctnpiotntog:

ORCID: 0000-0001-8317-7714
Scopus Author ID: 57470437700

. KUpla Epyactakn Eumetpla

07/2024 — Xpepa

- Emikovpn KoOnynrpre oto oavrikeipevo v  Avantoing Enovopiog
Tovpiotik®v Emyeipiocov ko Ilpoopiop®dv oto Tpunqua Owovopukng kot
Awotknon tov Tovpiopov, [Havemotwo Aryaiov, Xiog.

1/09/2022-07/2024

-AwokTtiko ko Epgovntiké Hpocomkoé (AEID) (BaBpidoa Aéktopa) otn Awoiknon
kot T0 Mépketivyk Tovpiotikeov Emyeipnoewv kot Ilpoopiopmv, €5 amoctdoewms
Metantoyiokd ot Atoiknorn Tovpiotikdv Emyeipricewv, Havemommuo Nedmolig
[Tagpov, Kompog.

- Xvvroviotplo Tov €’ amootdoewg Metamtuylakd ot Atoiknorn Tovpiotik®v
Emnyeipnioeov.

2013-2022. Xvvepyatida, Epyastiplo Tovpiotikemv Epevvov koar Meketdv (ETEM),
[Movemotiwo Atryaiov Xiog. ZvUUETOY] OTNV AVATTUEN EPEVVITIKAOV TPOTAGE®V Yol
TPOCKANGELS EVPOTATKAOV EPYWV.

2023-Xfqpuepa. Xvvepyatioa, Xvvepydtda, Epyactmplo Tovpiotikdv Metapopav,
Ynodopwv kot Avamtuéng [poopiopmv (ETMYAID), [Moavemotiuo Aryaiov Xiog.
SOUUETOY] OTNV OVATTTUEY EPEVLVNTIKMOV TPOTACEMY Y10, TPOCKANCELS EVPOTATKMV
Epyov.



mailto:ivlassi@aegean.gr

8/2019-30/8/2022. Axoonpaik YwevOovn g Zyolic Emyeiproeov ko
Owovopkov Emomudv tou Mntporoittikod Korieyiov. Ta mpoypdupoto 6Toudmv
TOV TOPELYE TO TUNHA TPOGPEPOVTAY OE cuvepyacia pe tao mavemotiuo East London
University, Queens Margarete University kot Oxford Brookes University.

'Htav eniong o ouvdecuog emkovaviog HETaEy tov Mntporoltikov KodAeyiov kot
TV cvvepyat®v Tov Queens Margarete University yia m oyxoAn Emiyeipnicenv kot
Owovopukmy.

Méhog g Emrpomng Epsvvnrikng Aeovioroyiag (CREC) tov Mntpomoittikov
KoMieyiov.

04/2007-09/2007. eMarketing Assistant, Aegis mtd Hotels & Resorts, Hpdxieto,
Kping

2005-Today. YzmevOvvny Xoppacemv kot MEPKETIVYK GTO TOLPIOTIKO KOATOAVLLOL
Irilena Apartments, toAida, Kprt

A. ZupBouleuTiko kal MeAetntiko Epyo

1.Epevvntikn Epmetpia

1. 22/02/2024-27/9/24 Epgovitplo. 610 £€pyo Zyedtoopdg moAtioTikoy masterplan,
TOMTIGTIKNG OVATTUEIOKNG TOAMTIKNG Kot TOMTIOTIKNG Tavtotntog (brand) yuo
EMAEYUEVEG TTEPLOYES TNG XDPOS. Xvppetoyn ota akdéiovba ITE2 MebBodoroyikod
nmhaicto épyov, I[TE3. ZvAloyn kot enelepyacio SVTEPOYEVAOV GTOLYEIWV GYETIKA LLE
TOVG TOAMTIOTIKOVS Kol ONUIOVPYIKOVG KAGOOUG TNG TEPLOYNG Epevvas (LVITOSOUEC,
ATOGYOANOT|, TOATIGTIKOL POPELS Kot TPoPid avT®dV, Tpospopd, (ntnon kAr), ITE4.
YVAAOYN TPOTOYEVAOV GTOLYEIWV (£pELVA SOUNUEVOL EPOTNLATOAOYIOV Y1 TUCELG
TOMTIGTIKNG KOTAVAAMGONG KO TOTIKNG TOMTIGTIKNG TOVTOTNTOG) Kot dtofovAgvon
(opddeg eoTioomG Kot GUVEVTEVEELS e TOMTIGTIKOVS POPEIG KOl ETAYYEAUATIES),
[TES. Alotdmmon TpoTacemy Kot TPOTEPULOTHTMOV TOATIGTIK®OV masterplans yio to
vnowd: Xiog, Zdapog, AéoPog, Anpuvog Pddo.

2. 2023-2025 ERASMUS+ Empowering Entrepreneurs through SME Financial
Education / SeedFund — MéAog g emotnpovikn opddag €pyov tov [avemonpiov
Nedimog [égpov
Yxomdg Tov £pyov: Thus, the aim of the project will be to introduce novel techniques
through which SMEs can improve the conduits through which they receive,
exchange and evaluate information related to funding opportunities. Zvppetoyn ota
mokéTa 2,3,4.

3. 01/2018-05/2022. Xvppeteiye ot Mkt Emtpony| oto miaicio tov Mvnuoviov
Yvvepyoociog mov vroypdenke petald tov Opyavicpov Avamtuéng Kot Atayeipiong
[Tpoopiopmv Adnvov kat tov Tpnpatog Owovopukov Emotuav kot Atoiknong
Tovpiopot Tov [avemotpiov Atryaiov pe otd)o TV vIooTPIEN Kot Kabodnynon
oTNV ovATTLEN KOl TPOMONGT TOL 0 EMIGNUOG 0ONYOG TNG TOANG TV AONVAV OV
ovopdleton «This is Athensy.




0/409/2019-14/4/2021. Epevvitpia otV mopdoocn TUNUOTOS TOL  €PYOV
«Beltiotonoinon Yanpeoidv Tovpiotikdv Metapopdv Kot Avayoyng e xpnon
Evpuvov Zvompdtov»y mov ovatédnke omd 10 Apiototédelo I[lavemotiuo
®eccarovikng. Avtd To €pyo OTOYXEVEL VO GLYKEVIPMOGEL 000 eTapeieg (dnAaon
Dotsoft kot Semitron) kot 600 mavemomuo ([Hovemotjuwo Atyaiov Kot
Apiototérero Tlavemomuo Osocorovikng) otnv EAAGSa yuo 1 Seloaywyn
€pevvog Kol TN Onupovpyio. €vOG TPOTOTOPLOKOD GLGTHUOTOS AOYIGHUIKOD.
Avtikeipevo tov €pyov elvar n dnpovpyic LG TPOTOTOPIOKNG TAATQOPLOS Yo
TNV KATOYPOPY| TILADV, TOLOTIKAOV KOl TOCOTIKOV LETPHOE®V, TOV Oa eykataoTtodel
0€ GTOLOVG OYNUATOV HOLIKNG LETAPOPAS TOLPLOTMV, dIVOVTAG T SVVATOTNTO OTIG
eTapiec va BPouV TIC O1IKOVOUIKOTEPES, ACPUAEGTEPES KOLL TTLO EMIKEPOELG OL0OPOUES
TOVPLOTIKOD evilopépovtos. 'Etotl Ba dtacpaiiletor n modtta Kot ikavomoinon
TOV TOSOIOTIKOV gUTEPLOV TTov Ttapéyovy. Emmpdobeta, B cvopPdiier dusca
TNV KAALYT TOV OVOYKOV TOL TOEWOUDTN Y10 LETAKIVIOT), TEPUYYTON KO AVOyLYN
otov mpoopiopd tov. To épyo ovyypnuotodoteiton and tn evikny [popparteio

‘Epevvag ko Teyxvoloyiog EALGSOG kar €xel cuvolkd mpobmoroyicpd 905.000

evpo. URL épyov: https://ttls.gr/

10/2018-2020. Epgvuvitplo 610 TOKETO £pYaciog «AEPOPOS TOVPIOTIKY AVATTVEN:
Kotadutikdg toupiopds o€ B0AAoo1EG TPOSTATEVOUEVES TEPLOYES Kol OEpULAMTUOG
o€ MEPLOYEG LOUOTIKOV QUOIKOV TTOpwv» Tov £pyov “Research, Education and
Infrastructure triangulation of strategic axes development of EKKE (REDI)”.
[Tpdkertar yia éva €pyo tov EOvikov Kévrpov Kowvovikav Epgvvav mov otoyedet
o deEaymyn €pevvag 6Tov Topéa TS PLdcUNG TovploTikng avantuéng. To épyo
£xel cuvolko mpobmoroyioud 840.213,75 svpd.

05/2015-07/2015. Epevvintpia. oto épyo «HAektpovikd oapyeio TOUPIOTIK®OV
EPELVMV KOl LEAETMV TTOVL GYETILOVTOL LE TNV TOVPLOTIKT avamTuény. TIpdketton yio
épyo tov Epyaotnpiov Tovpiotikedv Epguvav kot Meletdv mov ypnpatodoteiton
and 1o Ymovpyeio Tovpiopov. Ltdyog Tov £pyov NToV 1 GLAAOYN KOl ovAAVOT
EPELVNTIKOV €PYOV TTOV TPOYUATOTOMONKOV GTOV TOUED TOV TOLPICUOV OO
EAMNVIKOVG ONUOGLOVG OPYAVIGLOVG KOt OPYEC.

2. AN Epya:

1.

01/06/2022 — 31/08/22 Xouoyypoagéog Madnpatov Ewdwétnroc/Exmardsvti
TUPNVIKOV podNudtov edkétnTog yioo v oviartuén tupotog tov Odnyov
Koataptiong g ewdwkdmrag « YIIEYOYNOX YHOIAKOY MAPKETINI'K KAI
KOINONIKQN AIKTYOQN» tov LE.K. H cOpuacn épyov éywve and to INXETE
010 mhaicto viomoinong g [pdéng pe titho «AlpdpE®OT 03NYDOV KOTAPTIONG
Kol EKTodOEVTIKAOV gyyepdinv Ivotitovtov Enayyeipatikng Kataptiong (IEK)»
pe kwdwod OITE (MIS) 5069281 tov Emyeipnotaxot [poypdupatog « Avantoén
AvBpomvov Avvapkov, Exmaidevon kot Awe Biov Mdbnorn 2014-2020» mov
ovyypnuatodoteitan and v EALGSa kat v Evponaikr Evoon (EKT).

15/11/2022-14/05/23 Zvyypagéas otnv avantoén tov véov Emayyelpotiko?
Heprypappoartog pe Titho: «Anpovpyds EUTEIPLOV Kol OVASEIENG TPOOPITLOV» GTO
nmhaioto g [IpdéEng «AvATTLEN ETIKOPOTOINGT) KO TLOTOTOINGT EMAYYEALUATIKAOV
TEPIYPOUUUATOV KO TAOLGIOV EKTOOEVTIKAOV TPOdaypap®mv» pe kwdwkd OITZ
(MIS) 5075008, mov vAiomoteitan péow tov Emiyeipnoiokov Ipoypdppatog


https://ttls.gr/

«Avantoén AvBpomivov Avvopkov, Exmaidevon ko Aid Biov Mdabnon» ot
ovykekpipéva tov ITlaxétov Epyociog 1 «Avamtvén kot  emkoipomoinom
EMOYYEAUATIKOV TEPLYPAUUATOV) TOL YToépyov 3 «Apdoelg INXETE yuo v
AVATTLEN-ETIKOPOTTOINGT KOl TIGTOTOINGT EMAYYEALATIKMOV TEPTYPOUUUATOV Kol
TAUGIWV TPOYPOUUUATOVY.

01/02/2023 — 30/04/23 Zoyypoagéog Madnpatov Ewdwkétnroc/Exmardsvti
TUPNVIKOV podNpdtov edkétnTog yioo v oviantuén tuqpotog tov Odnyov
Koataptiong g ewdwomrag «Empeing [moewv»y tov LE.K. H coppoaocn épyov
&ywe and 1o INXETE oto mhaicto viomoinong g [pdéng pe titho «Atoapoppoon
o0MY®V KOTAPTIONG KOl EKTAOELTIKMV gyyepdinv Ivotitovtov Erayyshpotikng
Kataptiong (IEK)» pe kodwkd OIIZ (MIS) 5069281 tov Emyeipnoiakov
[Mpoypdupatog «Avantuén AvBpomivov Avvopkov, Exmaidevon kot At Biov
Md&Bnom 2014-2020» mov cuyypnpatodoteital amd tnv EALGSa kot tnv Evpomaikn

‘Evowon (EKT).

14/6/2024-19/09/2024 Emotnuoviky] ovuvvepyatida ovvralng evog (1)
EKTAOEVTIKOV TPOYPAPPaTOoS oT0 Ogpoatikd avrtikeipevo «EXEAIAXMOX
KAI XYNOEXH EMIIEIPIQN ITPOOPIXMOY», T0 omoio cuvdéeTor pe
ekmovnuévo Kot cvoppwvo pe Ipodwaypapés Exovyypoviopévng Mebodoroyiag,
[Mpotonwv kor Epyodeiov Exmoévmong Emayyelpotwkov Ileprypoppdtov kot
[Mociov Ipodiaypapnv [poypappdtov, énwg avtég eykpidnkov pe v vm
app. I'A/12832/15-04-21 Andpaocr g va' apBu. 443ng/14-04-21 Xvvedpiaong
tov AX. tov E.OILILE.Il emoyyelpotiké mepiypoppo ovvod€vOpnevo omo
avVTIOTOLY(0 TAUICLO EKTALOEVTIKMV TPOILAYPAPAOV TPOYPOUNATOV.

3.’Epya Ttou €X0UV TIPOYPAUUATIOTEL YL TO EMOUEVO SLACTNHAL:

1.

Bridge - Bridging Sustainable Tourism and Agrofood: An Innovative Approach,
Greece 2.0 Basic Research Financing Action (Horizontal support of all Sciences)
Sub-action II Funding Projects in Leading-Edge Sectors.

E. AdbakTiko Epyo

1. Awdaktikn Epmelpla oe Metamtuylokd MNpoypaupota

1.

07/24-2nuepa, Aidackorio Ilepiforiovainy  Awayeipion xor Xyediaouog Tov
Tovpiouod xor Ilpofoln war IlpowBnon Tovpiotikwv Emiycipnoewv, Tunuo
Oikovouurns xou Aroiknon Tovpiouoo.

17/10/22-07/2024, Aéxtopag, Awoaockoiio kot  Xvvtoviopog:  Awyeipion
Tovpiotikev Ilpoopiopdv oro &’ amootdoewg Metortoyioxo oty Aioiknon
Tovpiouikawv Eriyeipoewv, avemotiuio Neamoiig Ilapov, Kompos. Mabnuaza:
DTOURS570 Xmpoznyixn Awayeipion Ipoopiouwv (Xewuepivo kou Eopivo 2022/23,
Xeruepivo 2023/24)

Yvvioviopog: DTOURS70 Oiwovouuke, tov  Tovpiouod wor tg Diloleviag
(Xeyuepivo xor Eapivo 2022/23, Xeyepivo 2023/24)

Adaokorio: DMBAS30 Owkovouixs twv Emiyeipnocwv (Xewuepivo 2023/24) &
DMBAS585  Awoyeipion Mixpoueooiowv Ermiyeipnoewv (Xewepivo 2023/24) &



DDMS515 Digital Marketing (Xeyuepivo 2023/24) &
DMBA561 Marketing Management (Eopivo 2023/24)

3. 2023-2024 Awoaokalio Customer Experience Management, MSc in Hospitality and
Tourism Management, International Hellenic University

4. Eapwod E&aunvo 2022-24, AwookoAio: Avamtvélokd — Emyeipnuoticd
[poypaupata, Tunuo Oixovouukwv Emotquov kor  Bioowuns Avartodyg,
Hpoypopo. Metamroyioxwv Zmovdwv oty «Biowown Avomroény, Xopokxomeio
THovemotnuio, EALdda.

5. 6/2022 xou 6/2023 (dvo e&qunva). Addokovoa, MdaOnpa: Strategic Destination
Management and Marketing, MBA Programme in Aviation and Tourism
Management, Frankfurt University of Applied Sciences, Germany o€ avvepyaoio. ue
70 Ilovemortiuio Aryoiov Xiog (EALGOa).

6. 6/2021.Awdackovco, MdaOnua: Strategic Destination Management and Marketing,
MBA Programme in Aviation and Tourism Management, Ilavemotiuo
Epappoopévov Emetuav g @pavkeovpng, I'eppavia.

7. 6/2020. Awdokovca, Madnua: Strategic Destination Management and Marketing,,
MBA Programme in Aviation and Tourism Management, Frankfurt University of

Applied Sciences, Germany oe cvvepyaoio ue to Illovemortiuio Aiyaiov Xiog
(EALada,).

8. 10/2019-2/2020, Awwdokovoa - YrevBuvn evotnrag: Strategic leadership, MBA in
international Business, Xyoln Business and Economics, Metropolitan College oe
ovvepyaoio ue to Queens Margarete University.

9. 6/2019. Awdokovca, Mabnua: Strategic Destination Management and Marketing,,
MBA Programme in Aviation and Tourism Management, Frankfurt University of

Applied Sciences, Germany oe ovvepyaoio ue to Illovemotiuio Aiyaiov Xiog
(EALada,).

10. 2/2018-5/2019. Awdokovca — YrevBuvn evotnrag: Contemporary Issues in Digital
Marketing, MSc Digital and Social Media Marketing, Xyoln Business and
Economics, Metropolitan College oe ovvepyaaio. ue to East London University.

11.2/2018-5/2019. Awdokovca - YrevOvvn evotnrag: Digital Marketing in Tourism,
MA International Hospitality and Tourism Management, Tunua Hotel and Tourism
Management, BCA college oe ovvepyaaio. Plymouth University.

12. 6/2018. Awdokovoa, Madnua: Strategic Destination Management and Marketing,,
MBA Programme in Aviation Management, Frankfurt University of Applied
Sciences, Germany ae ovvepyooia ue to Iovemotiuio Aryaiov Xiog (EAAGda,).

2. Adaktikn Epmelpla og Mpormtuylakd Mpoypdupota

1. 15/05/21-30/09/21 Emwcovpikny ddackario, Madnua: Atebvig Ouwovopukn, Turnuo.
Aoiknons Eriyeipnocwv, Hovemotiuio Aryaiov.



10/2021-2/2022. Awdokovca - YrevBovn evotrog: Study Skills, BA Business
Management, Xyoln Business and Economics, Metropolitan College oe avvepyaaio
ue 1o Queens Margarete University.

10/2021-2/2022. Awdokovoa - YrehBvvn evotntoc: Business Research Methods,
BA Business Management, Xyoln Business and Economics, Metropolitan College
o€ ovvepyaoia ue 0 Queens Margarete University.

2/2021-5/2021. Awdokovca - YmevBuvny evomntog: Study Skills, BA Business
Management, Xyoln Business and Economics, Metropolitan College oe avvepyaaio
ue 1o Queens Margarete University.

10/2020-2/2021. Awdokovca - YrevBovn evotroag: Study Skills, BA Business
Management, Xyoln Business and Economics, Metropolitan College oe avvepyaaio
ue 1o Queens Margarete University.

2/2020-5/2020. Awdokovca - YrnevBuvn evotnrag: Value Driven Marketing, BA
Business Management, Xyoin Business and Economics, Metropolitan College oe
avvep)‘/aaz'a ue 1o Queens Margarete University.

10/2018-1/2019. Awdokovca - YrevBovn evotnrag: Digital Marketing and Social
Media, BA Marketing Management, Xyoln Business and Economics, Metropolitan
College e ovvepyaaio ue to Queens Margarete University.

2/2018-5/2019. Awdokovca - YmevOvvn evotnrog: Contemporary Issues In
Marketing, BA Marketing Management, Xyoln Business and Economics,
Metropolitan College oe avvepyaoio ue to Queens Margarete University.

2/2018-5/2019. Awdokovoa - Yrevbuvn evotrag: Tourism Business and On Line
Travel, BA (Hons) Hospitality and Tourism Management, Tunua Hotel and
Tourism Management, BCA college oc ovvepyaaio. Plymouth University.

3. EniBAen kat EEETaon Metamtuytakwy AUTAWUATIKWY Epyactwy

1.

Axaonuaixkd étrog 2022-2023. Emifreyn 3 OSWTAOUATIKOV €PYOCIOV  GTO
Metantoyiokd ot Awiknon Tovpiotikav Emnyeipiicewv tov Ilavemotnuiov
Nedmnohg [Tdgpov.
Avolotika:
1.KovAovpovdon Mopia: Ta péoa xoivovikng OIKTOWONS WS UEPOS EVOS
abyypovoo tovpiotikod Digital Marketing. Melétn Iepintwong: o tovpiouog g
Xiov ka1 1 aliomoinon twv teyvoloyikav uéowv otyv Covid-19 emoyn
2. Kotavidng I'edpyrog: Avarroén Evoliaxtikowv Tovpiotikav Ipoioviwv oto
mloiota s Bioawung dwoyeipions Ilpoopiouav (MeAétn Ilepintwong, Nouog
Aaoibiov, oo Nnoi tg Kpntng)
3. Afuov AAéEavopoc: Emrtaoels kol mpoortikés eCéAins tov evollaxtikod
tovpiouod oty EALdda. H uelétn wepintwan e @Aaprvag

2. Axodnpoikéd étog 2023-2024. (xewepwvo) Enifieyn 2 SITAOUATIKOV EPYACIOV GTO

Metantoyioxd ot Awiknon Tovpiotikaov Emnyeipiicemv tov Ilavemotnuiov
Nedmnohg [Tdgpov.



Avolotikd:
1.®Opaiddxn Maipn: Digital Storytelling: H opnynon wg epyoleio Hopketivyk
VIO, TOV TOUPIOTIKO TPOOPIoUO « EALGO
2.Ayyeridov OwteEWVN: ET0vampoodlopiouos e EIKOVAS EVOS TPOOPLEUOD UE
aToxo THV 0ELPopla, N TEpITTwan TS vijoov Ko

Axaonuaixkd étrog 2022-2023. Emifreyn 5 OSWAOUATIKOV €PYOCIOV  GTO
Mertamtoylakd Ynelaxod Mdpketivyk tov [Tavemomnpiov NedrnoAig [Tagov.
Avolotikd:
l. Zwyo Awatepivn: Ilwg umopodv o1 TOUPICTIKES EMLYEIPNOEIS VO
TPOCGOPUOCOVY TNV GTPOTHYIKH WHPIOKOD UGPKETIVYK TOD akoAovBodv date vo,
Eyovv emppon atny yevia. Z
2. Aovtprdmg lodvwvng: O fabuog exippons twv uéomv KoIvwviKNG OIKTOWENS
ong eAnvikés tovpiotikég emiyeipnoels. H mepinmtwon tov Instagram koir n
EMPPOTN TOV OTIG CEVOIOYELOKES ETLYEIPNTELS TTO. XAVIQ,
3. Hubxkng Anuntpng: «Epapuoyn tov Digital Marketing otig emiyeipnoeis
Tovpiouody
4. Movoiormovrov Kvpwokn: H exidpaon tov digital marketing otyv tovpiotixn
Prounyovio.: Merétn mepintwong: Attikn
5. Hpaxkeion EvayyeMo:_llwg avadloufavovior ot emiokentes g Ilapov v
uepra. Ilopog (wg tovprotixog npoopiouog)/ How do visitors to Pafos perceive
the brand (as a tourist destination)?

4. Axodnpoiké £€1oc 2023-2024. (xeepvo). Enifieyn 3 STAoUATIKOV EpYOCIOV GTO

Mertamtoylakd Ynelaxod Mdpketivyk tov [Tavemomnpiov NedrnoAig [Tagov.
Avolotika:
1.Taockovdng Aoctépiog: O polog tov Mapketvyx Ilepigyouévov (Content
Marketing) oto. éco, KOIVWVIKNG OIKTOWONGS KAl 1] EXLPPON] TOV GTHV AYOPOUCTIKI
amopaon twv EALnvav ypnotdv, kopiwg atny exiLoy) TOUPIGTIKOV TPOOPLOUDYV.
2. Ntoavty Mapia Bacwkn: H epapuoyn tov atpotnyikod Pneiaxod Mapketivyk
OTIS LEVOOOYELOKES HOVOOES TV EAANVIK®V VHOIWV Kal 1] ETIOPOCH TOV GTHV
avénon Tov TELOTOL0YIOn TOVG.
3. Lucy Lasman: The development of digital marketing in the tourism industry
on two international companies (Tui a tour operator vs Airbnb internet based),
comparing the impact of the digital marketing approach on different
generational groups.

5. Axodnpaiko érog 2022-2023. Méhog Tpiperong emtponng 1 Sumhopatikn epyacia

oto MBA Programme in Aviation and Tourism Management, Ilovemotipio
Epappoopévov Emetmuav g @pavkeovpng, I'eppavio.

4. Mpoypappata EE Anootdoewd Ekmaidevoncg kat 2uvexllopevng Exnaideuvong

1.

AdookaAio kol ovyypa@r] OWaKTIKOD VAIKOL TV Tpoypappdtov Aedvig
Aroiknon Tovpiopov kot Emyeipnioewv @loevia kot Atoiknon Eevodoyelokmv
Movédwv kot Movadwv @1hoeviag.

[Mpogtoacia Kot cvyypaey] avoAvtikod odnyod poabfuoatog DTOURS70
2rpoanyiny dioyeipion Hpoopiouwv Aoyeipiong Tovpiotikav [poopiopdv yia to



e’ amootdoews Metortoyioko oty Awoiknon  Tovpiotikwv  Ermiycipnosov,
Hovemotiuio Nedroldig Iapov, Korpog.

>T. Mapouolaocelg og AeBvr kat EBvika Akadnpuaikad Zuvedpla

1. Mapouoldoelc oe AleBvn 2uvedpla ue Mpaktika kot Kpion

1.

Vlassi, E., Karachalis, N., and Papatheodorou, A. (2023). New urban tourism and
Strategies of Co-Creation in European Cities. 1% European Tourism Research in the
Age of Sustainability and Technology, 8o opyavmBel and to Modul University
Vienna.  (06/09, 2023, Bivvn, Avotpia)  https://red-intur.org/wp-
content/uploads/CfA-Vienna-2023-European-Tourism_29.2.23.pdf

Karachalis, E., and Vlassi, E. (2023) New urban tourism and responsible tourism as
game changers in city branding: Reflections on the latest branding efforts of
European cities. 7th Annual Conference of the International Place Branding
Association (IPBA), abstract in Conference Proceedings (18-20 October, 2023).

Vlassi, E., and Deirmentzoglou, G. (2023). Destination Brand Image Co-Creation
using Social Media-The case of Paphos. 6th International Conference on Tourism
Research (ICTR 2023), opyavdbnke amd Academic Conference International cg
ovvepyacia pe to [avemompo Nedmohg Idgov (8-9/06, 2023, TTapog, Kvmpog)
https://www.academic-conferences.org/conferences/ictr/

Vlassi, E. and Papatheodorou, A. (2019). Destination Brand Image Co-Creation:
User Generated Content VS Destination Generated Content. The case of Athens.
International Conference on Strategic Innovative Marketing and Tourism
(ICSIMAT 2019) opyavmdnke and to [avemommpo Avtikng Attikng, EAAGda (17-
21/07, 2019 Xiog). H mepiAnyn tg eonynong mépace amd Kpion oArd degv
nePLOUPAVETAL GTA NAEKTPOVIKA TTPAKTIKA TOL GUVESPIOV.

Vlassi, E., Papatheodorou, A., Kontis, A., and Skoultsos, S. (2019). The Role of
Food and Cuisine on Brand Image Co-Creation Process: The Case of Athens.
International Conference on Strategic Innovative Marketing and Tourism
(ICSIMAT 2019) opyavmdnke and to [avemommpio Avtikng Attikng, EAAGda (17-
21/07, 2019 Xiog). H mepiAnyn tg eonynong mépace amd Kpion oArd dev
nePLOUPAVETAL OTA NAEKTPOVIKA TTPAKTIKA TOL GUVESPIOV.

Vlassi, E., and Papatheodorou, A. (2019). Corporate brand strategy concepts
implemented into tourism destinations by Airports, Airlines and Destination
Management Organizations-The case of Athens Tourism Partnership. Aviation
Management and Economics Conference (AMEC) 2019 co-organised by Air
Transport and Regional Development (ATARD), the European Aviation
Conference, the German Aviation Research Society (GARS), the Laboratory for
Tourism Research and Studies of the University of the Aegean and the Law School
of the University of Vienna. (6/11 2019, Biévvn). H mepiAnyn g gionynong
néPAcE amd Kpion Kol 1) ELGNYNOT TEPIAAUPAVETOL GTO NAEKTPOVIKG TPOKTIKA TOV
ouvvedpiov.


https://red-intur.org/wp-content/uploads/CfA-Vienna-2023-European-Tourism_29.2.23.pdf
https://red-intur.org/wp-content/uploads/CfA-Vienna-2023-European-Tourism_29.2.23.pdf

Vlassi, E. and Papatheodorou, A. (2018). Measuring Leisure Tourism Online
Marketing Campaigns Jointly Planed and Implemented by Airports, Airlines and
Destination Authorities: The Case of Athens. International Conference on Strategic
Innovative Marketing and Tourism (ICSIMAT 2018) opyavaddOnke omd T0
[Movemotiuwo Avtwikng Attikng, EAAGda. (17-20/10, 2018 A6nva, EAlada). H
nepiAnymn g elonyNoNg tépace amd Kpion oAAd n elonynon dev meptiapPavetol
OT0 NAEKTPOVIKA TPOUKTIKE TOV cLVESPIOL.

Vlassi, E. and Papatheodorou, A. (2017). Destination Brand Image Co-Creation
Strategy Jointly Planned And Implemented By Airports, Airlines And Destination
Authorities — The Case Of Athens. IMIC 2017 International Conference: 5th
opyavaddnke ond 1o [avemomuo Aryaiov (10/2017, Zavtopivn). H mepiinym g
gloNYNOoNG TEPACE amd KPIion Kot 1 €161YNCN TEPAAUPAVETOL OTA NAEKTPOVIKE
TPOKTIKA TOV GLVESPIOL.

Vlassi, E. (2014). Web 1.0 or Web 2.0 could best obtain postmodern visitor's
satisfaction?. ICLRT - Ist International Conference on Leisure, Recreation and
Tourism organized by University of Pecs (10/2014 Hurkany, Hungary). H nepiAnyn
NG EI0NYNONG TEPAGE amd KPioT Kot 1) E161yN01 TEPIAAUPAVETAL T TPAKTIKA TOV
ouvvedpiov.

2. Mapouoldoelc oe Alebvr) Zuvedpla pe Kplon xwpic Mpaktika

3. MNapovotaoelg oe AleBvr) Zuvedpla xwpic Mpaktikd kat Kpion

4,

Vlassi, E. and Papatheodorou, A. (2018) The Airport, Airline and Destination
Authority Relationship: An Eternal Business Triangle? - The Case of the Online
Marketing Campaigns Jointly Planned and Implemented by Athens Tourism
Partnership. COST Workshop on the Relationship between Air Transport and
Regional Development. (6-7/10, 2018, AOn\va, EALGSQ).

Elonynoetc og MaveArvia Zuvedpla pe Kplon

1.

Poulaki, I., and Vlassi, E. (2023). Mo Aounpévn Bifhoypagikn Avackoénnon otnyv
Enovopio tov Tovpiotikav [poopiopdv pécm tmv [eptodikdv towv Agpomopikdv
Erapeidrv. Conference of the Hellenic Aviation Society entitled Conference of the
Hellenic Aviation Society (25-26/05, 2023, Afnva, EALGSa). H mepidinym g
glonynong mépace omd kpion Kot n wonynon o mepriapfdverol ota Lo Ekdoon
TPOKTIKA TOV GLVESPIOL.

Chrisafis, K., Papadopoulou, G., and Vlassi, E. (2023). Iepdpynon tov
[Ipoceyyicewv Awyeipiong Kpioewv otic Agpopetagopés: Xrtoyyeio omd tnv
EXAGSa. Conference of the Hellenic Aviation Society entitled Conference of the
Hellenic Aviation Society (25-26/05, 2023, Afnva, EALGSa). H mepidnym g
glonynong mépace amd kpion Kot n gwlonynon Ba mepriapfdverol ota Lo Ekdoon
TPOKTIKA TOV GLVESPIOL.

Vlassi, E. (2021). Ztpatnywkn marketing pie ypron kavoAdv KOWOVIKNG SIKTOOGCNG
otov topéa vyeioc. 14° TlaveAdqvio Zvvédpro Kapotopetapforikdv [Mopayovimv
Kwdvvov, opyavdbnke and tv EMITAKAN. (2-5/09 2021, Kalapdto, EALGSQ).



H mepiinym g elonynong mépace amd kpiorn kot 1 €l6nynon nepthapupdverol oto
TPOKTIKA TOV GLVESPIOL.

Vlassi, E. and Papatheodorou, A. (2018). Ta Méoa Kowmvikng Aktomong og
Alovrog Emkowvmviag 6mwg ypnoiponoodvrol and Agpodpoua, Aepomopikég
Etoupieg ko 11 Apyég tov Toémov Ipoopiopod yioo v cuv-omovpyio. Eucovag
Yfuoatog tov Tovpiotikov IIpoopiopov: H [epintmon g AGMvac. Conference of
the Hellenic Aviation Society entitled Conference of the Hellenic Aviation Society
(14-15/05, 2018, ABnva, EALGSa). H mepiinyn tng sonynong népace and Kpion
KO 1] E161YNO1 TEPIAAUPAVETOL GTO TPOKTIKAE TOV GLVESPIOL.

Vlassi, E. and Papatheodorou, A. (2017) Managing Destination Brand Image Co-
Creation - A Jointly Created Strategy by Airports, Airlines and Destination
Authorities. 2nd Pan-Hellenic Conference on Place Marketing and Place
Branding, Larissa, Greece. (03/2017, Adpica, EAAGOa). H mepiAnym ¢ etonynong
népace omd Kpion Kot 1 €wonynor nephapuPAveTal 6To TPAKTIKA TOL GUVESPIOV.
https://www.placemarketing2.gr/en/

Z. ZuyypadLko ‘Epyo

1. AwtplBéc kal AmAwpaTikeS Epyaoiec

1.

Vlassi, E. (2022). The airline — airport — tourism destination authority relationship:
a strategic internet marketing approach. Awaxtopin Awtpipn, Tuqpa Awoiknong
Emnyeiprioceov, [Mavemoto Auyaiov, Xiog
https://www.didaktorika.gr/eadd/handle/10442/51679

Vlassi, E. (2008). ITapdyovteg kKot kivntpa mov dtapopedvovy t {Rtnomn tov all -
inclusive mokétov Oakommv. Amiopotiky oto Metomtoylokd ot Atoiknon
Emnyeipnoeov Mévatlpevt Tovpiopov, Tunuo Opydvoong kot Aroiknong
Emnyeiprioceov, [Mavemotwo [Tepaid.
https://dione.lib.unipi.gr/xmlui/handle/unipi/2962

2. ApBpa oe Emotnpovikd Meplodika (pe kpion)

1.

Deirmentzoglou, G.A., Vlassi, E. & Anastasopoulou E.E. (forthcoming). DDMMO
website quality, destination image and intention to use metaverse platforms.
Platforms.

Vlassi, E. and Papatheodorou, A. (2024). The process of co-creating destination
brand - The case of the Athens Tourism Partnership. Journal of Place Management
and Development. https://www.emerald.com/insight/publication/issn/1753-8335

Vlassi, E., Papatheodorou, A. & Karachalis, N. (2024). Evaluating the Effectiveness
of Online Destination Marketing Campaigns from a Sustainability and Resilience
Viewpoint : The Case of “This is Athens & Partners" in Greece.
Sustainability, 16(17), 7649. https://www.mdpi.com/2071-1050/16/17/7649


https://www.placemarketing2.gr/en/
https://www.didaktorika.gr/eadd/handle/10442/51679
https://dione.lib.unipi.gr/xmlui/handle/unipi/2962

Poulaki, I., and Vlassi, E. (2024). A Structured Literature Review on Destination
Branding through In- flight Magazines. Journal of Air Transport Studies. 13.1
https://jats.aviationsociety.gr/index.php/JATS

Koulouroudi, M., Vlassi, E., Kontis, A., Papadopoulou, G., (2023). The Co-created
Destination Image - The case of the Island of Chios. Tourismos. 15. 1

Christofakis, E., Stavrinoudis, T., Kapitsinas, S., Papatheodorou, A., Pappas, D.,
Vlassi, 1. and Proiou, E. (2020). Road Transport In Tourism: Implementing
Successfully Air Transport Practices. Journal of Air Transport Studies. 11, 2 (1),
59-70. DOI:https://doi.org/10.38008/jats.v11i2.168.

3. Keddlala og ZUAAOYLIKOUC TOpOUC

1.

Deirmentzoglou, G.A., Anastasopoulou, E.E, Vlassi, E., Varelas, S. &
Anastasopoulos I. (forthcoming). Developing and Managing Websites and Social
Media Pages: A Simulation Activity for Agritourism Entrepreneurship Courses. /n
Cases on Integrating Simulation Tools into Entrepreneurship Education. IGI
Global.

Karachalis N., Vlassi E., (forthcoming). New urban tourism and responsible
tourism as game changers in city branding: Reflections on the latest branding efforts
of European cities.f/in Deffner A., Kavaratzis M. (eds) City Branding, Elgar

Vlassi, E., Deirmentzoglou, G., Agoraki, K., and Papatheodorou, A. (In press).
When tourism and fashion co-create - Narratives from Greece. In Fashion and
tourism: Parallel stories. Emerald Publishing.

Vlassi, E., & Papatheodorou, A. (2020). Towards a method to assess the role of
online marketing campaigns in the airline—airport—destination authority triangular
business relationship: The case of Athens Tourism Partnership. In Air transport and
regional development policies (pp. 227-239). Routledge.

Papatheodorou, A., Vlassi, E., Gaki, D., Papadopoulou-Kelidou, L., Efthymiou, M.,
Pappas, D. and Paraschi, P., (2019). The airline—airport—destination authority
relationship: the case of Greece. In Tourist Destination Management (pp. 27-41).
Springer.

4. Anuoolevoelc o€ EmoTnpovika Zuvedpla pe apBpo n poster (ue kpion)

1.

Deirmentzoglou, G.A. & Vlassi, E. (2024). Travel decision-making and digital
engagement: The impact of attitudes towards European destination websites and
online-cocreation on user intentions. Springer Proceedings in Business and
Economics. Springer

Vlassi, E., Papatheodorou, A. & Deirmentzoglou, G. (2024). Evaluating online
destination marketing campaigns-A literature review, International Conference on
Strategic Innovative Marketing and Tourism (ICSIMAT 2014) opyavdOnke amnd to
[Mavemotmuwo Avtikng Attikng, Brasov, Povpavia.


https://jats.aviationsociety.gr/index.php/JATS

10.

11.

12.

Tselempi, E. Vlassi, E., Deirmentzoglou, G., Daskou, S (2024) eWoM and
Destination Visit Intention — The Case of Greek and Danish Tourists, International
Conference on Strategic Innovative Marketing and Tourism (ICSIMAT 2014)
opyavaddnke ond 1o [avemommuo Avtikng Attikng, Brasov, Povpavia.

Deirmentzoglou, G.A., Vlassi, E. & Maronou, K. (2024). The role of search engine
optimization awareness in decision-making: applying the technology acceptance
model to online travel agencies. Springer Proceedings in Business and Economics.
Springer

Mischin, J., Deirmentzoglou, G.A., Daskou, S. & Vlassi, E. (2024). Artificial
intelligence- powered tools for personalized product recommendations in e-
commerce: The role of user satisfaction on online purchase decisions. Springer
Proceedings in Business and Economics. Springer

Vlassi, E., and Poulaki. E. (2023). Mapping gender inequality in the Mediterranean
Culinary Heritage — The case of Crete. 10th International Conference on “Recent
Advancements in Tourism Business, Technology and Social Sciences”, paper in
Conference Proceedings (29-10 August, 2023).

Vlassi, E., and Deirmentzoglou, G. (2023). Capturing Destination’s Cognitive and
Affective Image on Social Media- The Case of Paphos. 10" ICSIMAT Conference
2023 22-26 September 2023. To apbpo o onuoaievtei oe Scopus Proceedings.

Koulouroudi, M., and Vlassi, E. (2023). Tourist Destination Unique Features
Promoted on Social Media: Analyzing the Views of the Tourism Stakeholders on
the Island of Chios. In 6th International Conference on Tourism Research (ICTR
2023), poster in Conference Proceedings (8-9 June, 2023).

Fragkogianni, M., Papatheodorou, A., and Vlassi. E., (forthcoming). Technology in
tourism. A blessing or a curse? Conceptualising the psychological resonance of
neuromarketing methods employment on the modern airline customer. In 6th
International Conference on Tourism Research (ICTR 2023), poster in Conference
Proceeding (8-9 June, 2023).

Deirmentzoglou, G., Vlassi, E., and Agoraki, K. (202X). The effect of the hotel
attributes on guests’ satisfaction due to the COVID19 pandemic crisis-the case of
the Greek tourism and hospitality sector. In 14th International Conference
“Economies of the Balkan and Eastern European Countries” (EBEEC), paper in
Conference Proceedings (20-22 May, 2022).
https://link.springer.com/chapter/10.1007/978-3-031-34059-8 15

Kontis, A.P., Kourkoulou, I. and Vlassi, E., (2021). Social Media During the
COVID-19 Era in 5* Hotels in Attica, Greece. In Strategic Innovative Marketing
and Tourism in the COVID-19 Era: 9th ICSIMAT Conference 2020 (p. 223).
Springer. https://link.springer.com/chapter/10.1007/978-3-030-66154-0 24

Vlassi, E. (2014). Web 2.0 Enhancing Role in Heritage Interpretation Based on
Constructivist Learning Theories. IACuDit - 1Ist International Conference on
'Cultural  Tourism in a  Digital Era' —  Athens. (05/2014).


https://link.springer.com/chapter/10.1007/978-3-031-34059-8_15

http://iacudit.org/Conference2014/index.html H mepiAnyn g eionynong népace
amd Kpion Kot 1M €60NYNoN TEPIAAUPAVETOL GTO NAEKTPOVIKO TPOKTIKE TOV
ovveodpiov. https://link.springer.com/chapter/10.1007/978-3-319-15859-4 23

5. JUMMETOXEC O€ ZUVTAKTLKEC Emitpormnéc Emotnuovikwy MNeplodikwyv

1. 2018-ofuepa. Kpiig kot pérog tov Advisory Board oto Journal of Air Transport
Studies, Hellenic Aviation Society.

‘ 2. 2018-ofuepa. Bonbog Xovtaéng oto Tourism Journal, Tavemomuo Atyaiov,
EXLGSa.

6. 2UPUETOXEC o0€ Emwotnuovikeg kot OpyavwTtikeég Emutpomec Emiotnpovikwy
Juvedplwv

1. Zuvédpro “ 6th International Conference on Tourism Research (ICTR)”
opyavaovetor amd v Academic Conference International. (ITpdedpoc g
Opyavotikng Emtponnc.)

2. XZvvédplo “10™" ANNIVERSARY ICSIMAT” opyovdvetatr and to Iovemotipio
Avtikng Attikng (LEAOG EMGTNOVIKNG EMLTPOTNG).

3. IMIC 2017 International Conference: 5th opyavadOnke and to [avemiotpio
Avyaiov (10/2017, Zavtopivn). (Operations Committee).

7. ETMpEAELQ ELOLKWV TELX WV

1. Papatheodorou, A., Vlassi, E., and Karachalis, N. (202x). Developing Sustainable
Tourism Destinations in Times of Transition: Economic and Social Resilience in
Destination Communities and the New Role of DDMMOs. Sustainability, MDPI.

2. Vlassi, E., & Konstantinidi, D., (2023). Proceedings of the 6" International
Conference on Tourism Research. ACI, UK.

8. Editorial og mpaktikad cuvedpilwv/eldika teLxn

1. Vlassi, E. (2023). Editorial. Proceedings of the 6th International Conference on
Tourism Research. ACI, UK.

H. 2UPUETOXN O€ TLOTOTIOLNOELS LETATTTUXLOKWY TIPOYPAUUATWY

1. Axkadnuaikd €rog 2022/23 Zvppetoyn ®¢ GLVTOVIGTPLO GTNV TIGTOMOINGN TOL
Meranmtvyiarxov Hpoypauuotos oty Aioiknon Tovpiotikwv Emiyeipnoewv, Iaveriotiuio
Nedrmolig Iapov, Kdorpog

2. Axodnpoikd €toc 2023/24 Zoppetoxn o¢ OOACKOVCH GTNV TIGTONOINGCT TOL
Merorrvyiarxod Ipoypouuotos Pneioxod Mopxetivyk, Hovemaoriuio Neamolis Ilapov,
Kbrpog

3. Axodnuaikd €tog 2023/24 Zvppetoxr] ©¢ d0ACKOVCH GTNV TIGTONOINGCT TOL
MSc in International Sustainable Management, [lovemiotiuio Neamodisc Ilagpov,
Kbrpog



http://iacudit.org/Conference2014/index.html
https://link.springer.com/chapter/10.1007/978-3-319-15859-4_23

